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Surface Transport: Challenges and opportunities

With the road infrastructure improving, the surface transport sector is opening up in the
country. From the tourism perspective, the opportunities are huge. What is required is a col-
lective effort to establish seamless travel.
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he road network o India

is huge. The National
Highwrays Authority of India
(NHAI) pegs it at approxi-
mately 33 lakh kilometres
and the sacond largast in the
world, A fraction of thix
length  is  coversd by
Expressways (200  km),
National Highways (70,548
km) and State Highways
(131,898 km).

According to NHAIL
Mational Highways constitute
anly about twn par cent of the
road network, but cater to
ahout 40 per cent of the total
road traffic. Overall, close to
80 per cent of the passenger
traffic is carried by roads.

Taking these numbers
into perspecrive, the quan
turn of contribution of & well-
built, well-connected road
inlrastructure to the tourism
sector in India can be huge.
A cage in puint is the Golden
Triangle, connecting Delhi-
Agra-Jaipur.

However, a road net-
wark alone can't take tourism
to new heights. It is impor-
tant that this network is
saamless. Together, a seam-
less road infrastructure cou-
pled with a well placed
tourist transpartation sector
can contribute considerably
Lo the growth of tourism in &
country like India.

Seamless Travel:
Overcoming the obsta-
cles
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Tourist Lansportotion is
plagued with bottlenscks in
India. A major coneern is the
lack of a single window for
taxation when in comes to
inter-state travel for Lourists
vehicles. This is not only
cumbersome, hut  also
resknots barnsr-fres rravel

AP Singh,
Minisigr of tme for Road
Transgort & Highways

Recently, the Ministry
ol Tourism along with the
Ministry of Road Transport
and Highways and the state
governments of Delhi,
Haryana and Uttar Pradesh,
came rogether to address tis
issuE, Tourist transporearion
on tha Goldan Triangle has
been made seamless and tax
can now be paid centrally ar
any of the four starting nodes
at Delhi, Gurgaon, Jaipur or
Agra.

“In vy wriew, unlike the
qoods carrviers, the move-
ment of tourist vehicles is
maostly restricred to regional
level within the periphery of
Lwo Lo three states. 1t would,
therefore. be
proper Lo devel-
up @ regional
level mecha-
nism similar to
that of the
Golden

™ Triangle,” said

RPN  Singh,
Mimster of
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State for Hoad Transpore O
Highways

But it's not just the road
tax. The well-built, state-of-
the-art road network is
equally important. "Although,
the surfuce transport snctor
is shaping up very well with
new highways coming up in
several parts of the country,

Sarab Jit Singh,
Prasifznt, ladian Tourist
Transportars Association

a closer look reveals some
saps. The infrastructure is
being added withour much
planning. I'here are intersec-

Sunil Gupta,
Chief Exeeutive Officer
iz India

tions, interruptions  and
encroachments  on  the
national highways. There is
also lack of services like clean
toilets, restaurants, motels
and even petrol pumps,” said
Sarab Jit Singh, President,
Indian Tourist Transporters
Association

"There should be a
macro level planning Lo see
what all is required from the
tourism point of view, We
need involvement of tourism
industry right from the plan-
ning stage. The needs of
tourisim must be kept in mind
before embarking up on any
devalopment project,” he
added.

Manmohan Malik,
Chied Oprrating Dificet
DGR Auto Infasiruciure Services

Apart from the high-
warys, il s equally tmportant
1o lgak at small conneeting
roads which can roally help

B

Rajiv K Vi,
Wanaging Ninecior,
Garzonra |ndiz

tourism by connecting far
flung areas with the estab-
lished tourist circuits.

Opportunities to bhe
tapped

The surface wansport
sector is growing by the day,
especially from the tourism
point of view. Car rental is

Rajesh Loomba,
Idanaging Diraclor,
Ecos (1) Mobiliy & Hospiality

one such segment which has
axpariEnced good  groweh
over the last few years. The
growth in inbound traffic
coupled with the MNC cul-
ture taking hold, the demand
for car rentals has only
inereasad.

"The car rental industry
should grow at a minimum of
20 per cent Lo 25 per cent
(year-on-year basis) for the
next five years. We have made
lresh investments recently in
technology and augmented
our flect size across India and
are continually looking at
ways to capitalise on the bull-
ish scenario. Currently wo are
growing at over 30 per cent to
35 per cent,” said Manmohan
Malik, Chicl Operuling
Officer, ORIX.

"The car rental market
is shaping well. The growth
of inbound tourises over the
|ast faw years has contribnied
to the growth of this seq-
ment. Our current turnover
is “100 crore and we expect
@ EQ per cent growth this

vear. By end of 2012, we
should cross 145 crore,”
Sunil Gupta, Chisl Executiva
Ollicer, Avis India,

"Ir's a growing industry
and the high quality organ-
ised sector players are enjoy-
ing o disproportionale share
of the growth, The hesury car
segment has gained momen-

tum sinee 2001 with mora
MNC's entering India,” he
added,

Echoing similar senti-
monts, Rajesh Loomba,
Managing Director, Ecos (1)
Mohility £ Hospitality, added,
“The market is growing and
bullish for the organised sec-
Lor in the corporate car rental
segment, Despite lower rates
being offered by lhe unor-
ganised sector, corporate pra-
for 1o deal with compliant (in
rerms of licenses, wuorking
conditions and labour regu-
Iations] and process driven
service providers, We had a
30 per cent growth last year
and expect a further 30 per
cent growth this year tow.”

Gaoing by the growth in
the car rentals segment, New
Delhi-based, Carzonrent, has
also charted an elaborate
expansion plan. The compa-
ny is set to expand operations
in 33 additional citiss in rhe
next two years, from the
prosent 13 citles.

“The market is large
even now as it has just start-
od opening up. During our
first year in business in
2000, wa witnessed rev-
enues of "30 lakh per month,
Now in 2010, the company
generates ahout " 18 crore
per manth, Our business has
arown by 60 times o last 10
vears,” Rajiv K Vi,
Managing Director,
Cargonrent India.

Self-drive packages

Sell-drive packages
Liave tuken the car rentals a
step further. 1L offars the
Lourist his choice of car and a
drive as per his convenience
with no bounding ilineraries.
While the trend has veally
caught up in other countries,
it still has (o make inrads in
o India,

“The self-drive rend in
India is completely opposite
to what it i5 worldwide.
Worldwide the ratio belwesn
self drive and chauffeur drive
is 255 In India, it is
ahsalurely reverse of that,”
said Gupta,
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“Thera are many abste-
cles to promation of self-
drive in India, While there is
good demant, the poor gual-
ity of infrastructure is a big
bottleneck to its growth,”
opmed Loomba. Rasldes, the
lack of good guality infra-
structure, and traffic chaos
on highways and within
metros, lack of awaranass
about sell-drive packages is
anothar reason why this seg-
ment has not picked up in &
big way. Stakeholders, b
ever, leel solf drive packages
are Lhe next big innavation
in the travel industry and
that India is the right mar-
ket for such a product.

“Thera is o huge oppor-
wunity in this segment and
trawvelers are now picking up
on the concepl.
Self-drive holiday
is the next big
innovation in the
travel industry
and fast picking
up among the
}rqun Sters

riends and
newly married
couples.

India is, for sure, the
right markal for self-drive
since people now have the
disposable incomi to enjoy
the luxury of driving a new
car avery time without the
Tassle of owning it. We expect
a 15 per cent to 20% growth
in this segment,” said Gupta

"With sready improve-
menl in infrastructurn, self-
drive is now on the upswing.
So, we see an lncreased
opportimity in this seqment.
It should grow at
100 per cent (yoy) for the
next 3-4 yewrs at least,”
added Malik.

The way ahead
The growth m Lourism
(both inbournd and

outbound), and the develop-
ment of road infrastructure
across the length and bresdth
of the country, can act os cal-
alyst for the surface Lransporl
sector. A growth in the surface
transport seelar will in turn
Bogst boursin js th countryg @M



